
WEB 214 : Social Media 

This course introduces students to social media for organizations. Topics include social media, marketing 
strategy, brand presence, blogging, social media analytics and technical writing. Upon completion, students 
should be able to utilize popular social media platforms as part of a marketing strategy, and work with social 
media analytics tools. 
Credits  3 
Class Hours  2 

Lab Hours  3 
Clinical Experience Hours  0 
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